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 In the last decade, the integration of sharia principles in modern 

business practices has gained significant attention, prompting 

businesses to adopt innovative strategies to ensure compliance 

with Islamic law while remaining competitive in the global 

marketplace. This article aims to analyze various strategies that 

have been implemented by sharia businesses to integrate 

Islamic values with contemporary business practices, 

highlighting the challenges and opportunities that arise in the 

process. Using a qualitative approach, this research examines 

case studies of several companies that have successfully 

implemented innovative sharia business management, 

identifying the key factors that influenced their success. The 

findings show that a deep understanding of sharia principles, 

innovation in products and services, and transparency and 

accountability are critical aspects supporting this integration. 

This article also discusses the implications of these strategies 

for the further development of the Islamic business sector and 

offers recommendations for best practices that can be adopted 

by other companies. It is hoped that this analysis can provide 

useful insights for business actors who wish to integrate sharia 

principles in their operations, as well as contribute to the sharia 

business management literature. 
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INTRODUCTION 

In the context of the globalization era, the business world is experiencing rapid and complex 

developments, driving companies to innovate and adapt constantly. Islamic or Sharia business offers 

a distinctive approach by integrating ethical and sustainable principles derived from Islamic law. 

The integration of sharia principles in modern business is a strategic approach that 

harmonizes Islamic values with contemporary business practices. This process requires an in-depth 

understanding of Islamic law to ensure that all aspects of business operations, including product and 

service development, are aligned with sharia provisions. Innovation is the key in creating products 

that not only meet market needs but also comply with sharia, reaching wider market segments. 

Implementing ethical corporate governance, which prioritizes transparency and accountability, is an 

important foundation for building customer trust and loyalty. This not only strengthens the company's 

reputation but also increases competitiveness in the global arena. Thus, the integration of sharia 

principles in business is not only an adherence to religious norms but also an effective business 

strategy for company growth and sustainability in a dynamic global market. 
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Here's how these principles are applied and their relevance: 

1. Ethical and Sustainable Foundations: Islamic principles advocate for a moral economy and 

society, emphasizing public interest, justice, balance, and moderation. These concepts aim to 

ensure sustainability and growth, against advocating wasteful resource use and promoting a 

balanced personality and community outlook (Kamali, 2017) 

2. Alignment with Sustainable Development Goals (SDGs): Islamic finance aligns closely with the 

SDGs by promoting economic growth, social inclusion, and environmental protection. The 

principles of Islamic finance resonate with the broader objectives of sustainable development, 

emphasizing poverty elimination and prosperity (Slamet, 2020). 

3. Corporate Governance and Sustainability: In Islamic banks and financial institutions, governance 

frameworks incorporate Sharia principles, emphasize ethical conduct, social responsibility, and 

environmental stewardship to enhance sustainability performance (Jan et al., 2021). 

4. Ethical Responsibilities and Business Management: Islamic doctrine influences business ethics, 

emphasizes economic viability, social equity, and environmental sustainability. These principles 

guide organizations to address ethical responsibilities in business practices, contributing to 

sustainable development (Hassan, 2016). 

5. Islamic Business Ethics in Global Context: Ethical business practices in Islam, known as akhlaq, 

are essential for organizations operating within or with Muslim communities. These practices 

emphasize noble character and ethical conduct, which are increasingly relevant in global 

business operations (Syed & Metcalfe, 2015). 

In conclusion, the integration of Islamic ethical and sustainability principles offers a unique 

and compelling alternative in the global business landscape, addressing modern consumers' and 

investors' demands for justice, transparency, and accountability. 

The integration of Sharia principles into modern business practices is indeed challenging, 

requiring companies to develop strategies that adhere to Islamic law while remaining competitive in 

a dynamic global business environment. Here are several insights from recent research on how 

businesses can effectively integrate Sharia principles: 

1. Sharia Compliance in Information Systems: Information systems within Islamic financial 

institutions play a crucial role in ensuring Sharia compliance. Advanced information systems can 

provide competitive advantages and are essential for translating and circulating Sharia guidelines 

among different departments and staff. Continuous training on IT and internal control systems 

related to Sharia compliance is recommended for employees (Kamarubahrin et al., 2019). 

2. Balancing Innovation and Replication: Islamic finance should aim to offer new market solutions 

rather than merely replicating conventional practices in Islamic forms. The development of 

Sharia-compliant products must address the balance between adhering to Islamic principles and 

fulfilling the need for innovation (Laldin & Furqani, 2016). 

3. Islamic Fintech: The rise of Islamic financial technology presents opportunities and challenges. 

Ensuring Sharia compliance in the rapidly evolving fintech landscape requires collaboration 

between industry players and religious authorities to provide clear guidelines and fatwas 

regarding new technologies (Firmansyah & Anwar, 2019). 

4. Risk Management and Shariah Compliance: Effective risk management in Islamic finance is 

crucial to maintaining Sharia compliance and financial stability. Institutions must develop 

frameworks for identifying, measuring, monitoring, and controlling risks, ensuring that their 

operations adhere to Islamic principles (Grais & Pellegrini, 2006). 

5. Holistic Sharia Compliance: Businesses should incorporate Islamic values into all aspects of 

their operations, including mission and vision, human resource management, operations, 

marketing, and finance, to achieve holistic Sharia compliance. This approach ensures that 

businesses not only gain material but also achieve profits from Allah (Atan et al., 2017). 

Through an in-depth qualitative lens, this article explores the synergies between sharia 

principles and modern business practices, providing strategic guidance for companies to integrate 

Islamic values in the contemporary business context. Case studies and literature analysis are used to 

explore how companies practically adopt and adapt sharia principles, while highlighting the 

challenges faced and opportunities that can be exploited. The focus is on developing strategies that 
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not only comply with sharia provisions but also encourage innovation, competitiveness and business 

sustainability. 

This article aims to provide insights that can help stakeholders in sharia business-

practitioners, academics, and regulators—to understand the nuances of implementing sharia 

principles in business and devise strategies that enable companies to not only survive but also thrive 

in an ever-changing business environment. It is hoped that this discussion will enrich the discourse 

on sharia business management and encourage more ethical, transparent and responsible business 

practices. 

 

METHOD 

This research adopts a qualitative approach to understand in depth how sharia principles can 

be integrated with modern business practices. This approach was chosen for its ability to explore the 

complexity and nuance of the research subject, enabling richer analysis and a deeper understanding 

of the context and processes involved. Qualitative research facilitates in-depth data collection 

through a variety of techniques, including case studies, in-depth interviews, and document analysis, 

all of which provide comprehensive insight into sharia business practices. 

Case studies are a major component of this methodology. By selecting a number of 

companies that have successfully integrated sharia principles into their business practices, this 

research aims to identify the key factors that contributed to their success. This case study includes an 

analysis of the strategies implemented, the challenges faced, and the solutions and innovations 

developed. Data for this case study was collected through in-depth interviews with company leaders, 

analysis of company documents, and relevant literature discussing best practices and lessons learned. 

In addition, document analysis will be carried out to complement the data from the case 

study. This includes a review of annual reports, company strategic documents, and relevant industry 

publications. The aim is to identify how sharia principles are articulated and applied in various 

aspects of business operations and to understand the broader industrial context in which these 

companies operate. 

The entire methodology is designed to produce a comprehensive and multi-dimensional 

understanding of the integration of sharia principles in modern business, which will help in 

identifying innovative strategies and best practices that can be adopted by other companies. Through 

this approach, this research seeks to make a significant contribution to the literature on sharia 

business management and presents recommendations that can be applied to strengthen this 

integration in the future. 

 

RESULT 

The research results described in this article show how companies operating within the scope 

of sharia business have successfully integrated sharia principles into their modern business practices. 

The main findings obtained through case study analysis of various companies are as follows: 

a. Deep Understanding of Sharia 

Companies that are successful in integrating sharia principles into their operations have a 

consistent characteristic: a deep understanding of sharia. This understanding is not only limited 

to fulfilling formal technical or legal requirements, but also to the application of sharia values in 

all aspects of business, from strategic decision making to daily operational implementation. 

A deep understanding of sharia enables companies to design and implement policies, 

products and services that not only meet sharia criteria but also have added value for consumers 

and stakeholders. This involves integrating Islamic ethical values such as justice, transparency, 

and social responsibility into business practices, which in turn can strengthen a company's 

reputation and brand. 

To find out how these companies implement sharia understanding into their business 

practices, you can see the following table: 

Table 1. Implementation of Sharia Understanding in Business Practices 
Business Aspects Implementation of Sharia Understanding 

Company policy 
Integration of sharia principles in the company's mission, vision 

and values, ensuring all company policies are in line with sharia. 
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Product Development 

The creation of products and services that are not only halal but 

also meet the specific needs of Muslim and non-Muslim 
consumers, reflects Islamic ethical values. 

Marketing Communications 

Implementation of transparent and honest communication 

strategies, promoting products and services in a manner that 

complies with sharia principles. 

Relationships with Stakeholders 
Building relationships based on trust and integrity, ensuring all 
parties are informed and respected in accordance with Islamic 

ethics. 

 

Companies that demonstrate a strong understanding of sharia through their policies, products 

and services tend to be more successful in building positive relationships with consumers and 

stakeholders. This not only helps in complying with sharia rules but also in communicating these 

values effectively. Consumers and stakeholders who feel their values are reflected in a company's 

operations are more likely to be loyal and supportive of that company, which can ultimately 

contribute to the company's long-term success and growth. 

b. Product and Service Innovation 

Innovation in sharia business plays a crucial role in ensuring that companies not only survive 

in a competitive market environment but also develop and expand their influence. Companies 

that operate within a sharia framework and succeed in standing out are those that are not satisfied 

with simply complying with the rules; they go further by integrating innovations rooted in sharia 

principles into their products and services, making them relevant and attractive to modern 

consumers. 

Innovation in this context could include the development of new sharia financial products, 

such as environmentally friendly sukuk or sharia digital banking products, as well as services 

that utilize the latest technology such as mobile applications for sharia banking services or e-

commerce platforms that follow sharia principles. Innovation also means looking for new ways 

to increase transparency, efficiency and customer satisfaction, in line with sharia values. 

The table below highlights several areas where innovation can influence the competitiveness 

and relevance of Islamic business companies. 

Table 2. Innovation Areas in Sharia Business 
Innovation Area Description Implementation 

Financial Products 

Development of sharia-compliant yet 

innovative financial products, offering 
attractive alternatives to conventional 

financial instruments. 

Environmentally friendly sukuk, 
technology-based sharia investment 

product. 

Digital Services 

Integration of digital technology to 

increase accessibility and convenience 
of sharia services, while expanding 

market reach. 

Sharia banking application, sharia e-
commerce platform. 

Marketing and 

Communications 

An ethical and innovative marketing 

approach, which resonates with 
modern consumer values while 

remaining compliant with sharia 

principles. 

Interactive social media campaigns, 

value-focused content marketing. 

Operations and 

Governance 

Improved operational processes and 
governance to ensure efficiency, 

transparency and accountability. 

Technology-based sharia audit system, 

automatic halal certification process. 

 

This innovation allows the company to not only appeal to its existing consumer base but also 

reach new demographic groups that may not yet be fully aware of the benefits and added value 

of sharia products and services. By continuing to innovate, sharia business companies can 

maintain their relevance, increase their competitiveness, and continue to grow in a dynamic 

global market environment. 

c. Transparency and Accountability 

The findings of this research confirm that transparency and accountability are two important 

pillars that support company trust and credibility in sharia business. Modern consumers and 
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investors increasingly demand clarity and veracity of information from the companies they invest 

in or purchase products from. In the context of sharia business, this becomes even more crucial 

considering that consumers and investors are looking for guarantees that company operations 

truly comply with sharia principles. 

Transparency in operations means that companies must be open about how they conduct 

business, including the source and use of funds, product structure, and other operational 

practices. This allows consumers and investors to understand and assess the extent to which the 

company complies with sharia principles. On the other hand, accountability relates to a 

company's responsibility to act ethically and be accountable for their actions to stakeholders. 

The following is a table that illustrates how transparency and accountability can be applied 

in sharia business practices and their impact on trust and credibility: 

Table 3. Transparency and Accountability in Sharia Business 

Aspect 

Implementation in Sharia 

Business Impact on Trust and Credibility 

Operational 

Transparency 

Disclose information about product 

and service compliance with sharia 

principles, including disclosure of 

risks and benefits. 

Enables consumers and investors to 

make informed decisions and 

increases trust in the company. 

Financial Accountability 

Report regularly and clearly about 

the company's financial condition 

and the use of funds in accordance 

with sharia principles. 

Assure investors and other 

stakeholders that the company is 

responsible for managing funds. 

Sharia Audit 

Conduct independent audits to 

verify the company's operational 

and financial compliance with 

sharia principles. 

Provides external validation of 

sharia compliance claims, 

strengthening the company's 

credibility. 

Clear Communication 

Provide clear and easily accessible 

information about how sharia 

principles are integrated into 

company operations. 

Building more transparent 

relationships with consumers and 

investors, increasing trust and 

loyalty. 

 

Companies that successfully implement transparency and accountability not only meet 

consumer and investor expectations but also set higher industry standards. This not only 

improves their position in the market but also contributes to the development of a stronger and 

more trustworthy Islamic business ecosystem globally. 

d. Implementation of Good Governance 

The implementation of good corporate governance that complies with sharia is a determining 

factor in the successful integration of sharia values in business. Effective corporate governance 

refers to structures, processes and policies that ensure a company is run transparently, 

responsibly and fairly, in line with sharia principles that prioritize fairness, balance and 

accountability. 

Good governance in the context of sharia includes strong monitoring of compliance with 

sharia principles, which is not only limited to products and services but also includes the 

company's operations and strategic decisions. This includes the establishment of a sharia 

supervisory board, tasked with ensuring all aspects of the business, including finance, marketing 

and operations, comply with sharia law. 

The following is a table detailing the various aspects of good corporate governance in the 

context of sharia and how they help ensure company decisions and operations are in line with 

sharia principles: 

Table 4. Aspects of Good Corporate Governance in the Sharia Context 

Governance Aspects 

Implementation in the Sharia 

Context 

Impact on the Integration of 

Sharia Principles 
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Sharia Supervisory 

Board 

Oversight by a board consisting of 

sharia experts who check product 

and service compliance. 

Ensure all products and services 

comply with sharia principles. 

Ethical Leadership 

Leadership that bases its decisions 

on sharia values, promotes integrity 

and justice. 

Instill sharia values in company 

culture and decision making. 

Accountability and 

Transparency 

Regular and open reports regarding 

company performance and 

compliance with sharia principles. 

Building trust with stakeholders 

through transparency and 

accountability. 

Sharia Risk Management 

Identification, evaluation and 

management of risks that are not in 

accordance with sharia in company 

operations. 

Minimize risks that conflict with 

sharia and ensure ongoing 

compliance. 

 

CONCLUSION 

The conclusion of this research is that the integration of sharia principles in modern business 

requires an innovative and holistic strategic approach. A deep understanding of Islamic law, 

combined with the application of innovation in products and services and ethical corporate 

governance, is the key to achieving this integration successfully. Transparency and accountability 

play a vital role in building customer trust and loyalty, which in turn increases a company's 

competitiveness and sustainability in the global market. This research shows that companies that are 

able to integrate sharia values effectively not only comply with religious norms but also gain 

competitive advantages and a better reputation. The implications of these findings are significant for 

the development of the sharia business sector, offering guidance for best practices that can improve 

company performance and growth. Thus, this research provides a valuable contribution for 

stakeholders in sharia business, including practitioners, academics, and regulators, to understand and 

apply sharia principles in business in an innovative and effective way. 
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