
International Journal of Sharia Business Management (IJSBM) 

Vol. 3, No. 2, September 2024, pp. 123~130 

e-ISSN: 2828-5891, DOI: 10.51805/ijsbm.v3i2.210        

 

Journal homepage: https://jurnal.binamandiri.ac.id/index.php/ijsbm       

The Role of Sharia Management in Promoting Corporate 

Sustainability in the Digital Economy Era 
 

 

Albert Yansen1, Ermi Herawati2, Usman H. Miri3 
1Universitas Mohammad Husni Thamrin, Jakarta, Indonesia 

2STEBIS Bina Mandiri, West Java, Indonesia  

3STEBIS Bina Mandiri, West Java, Indonesia 

 

Article Info  ABSTRACT 

Article history: 

Received 8 2, 2024 

Revised 8 21, 2024 

Accepted 9 11, 2024 

 This study aims to explore the role of sharia management in 

improving corporate sustainability in the digital economy era. 

This study focuses on how sharia principles can be applied in 

management strategies to achieve long-term sustainability in 

an increasingly connected and digital context. This study uses 

a qualitative approach with a case study method. Data were 

collected through in-depth interviews with managers and 

sharia management practitioners in various companies that 

have implemented sharia principles. The results of this study 

indicate that the implementation of sharia management can 

make a significant contribution to corporate sustainability in 

the digital era. Sharia principles, such as fairness, 

transparency, and social responsibility, have been shown to 

improve corporate reputation, strengthen relationships with 

stakeholders, and optimize operational efficiency. This study 

concludes that sharia management plays an important role in 

improving corporate sustainability in the digital economy era. 

The implementation of sharia principles not only helps 

companies fulfill their social and ethical responsibilities, but 

also contributes to the efficiency and competitiveness of the 

company.  
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INTRODUCTION 

Amidst the rapid development of digital technology, companies around the world are 

facing new challenges in maintaining their sustainability and competitiveness. The digital economy 

era brings significant changes in the way businesses operate, from traditional business models to a 

more digitally integrated approach. These changes require companies to not only adapt to the latest 

technologies but also to ensure that their operations remain sustainable and in accordance with 

globally recognized ethical principles. The rapid changes in the digital era require companies to not 

only adopt the latest technologies but also to ensure the sustainability of their operations within a 

global ethical framework. Adapting to the latest technologies is essential for companies to remain 
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relevant and competitive in an increasingly evolving market. However, the integration of new 

technologies must not ignore the ethical and sustainability principles that underlie the company's 

operations.  

Advanced technology, if not implemented in an ethical manner, can have negative impacts 

on society and the environment, ultimately harming the company's reputation. To meet these 

demands, companies need to develop a strategy that balances technological innovation and 

compliance with global ethical standards. The implementation of technology must be carried out 

with consideration of social and environmental impacts, and comply with applicable regulations 

and ethical guidelines. For example, companies must ensure that the use of data and information is 

carried out in a transparent and secure manner, and respects individual privacy. In addition, the 

technology implemented must support sustainable business practices, such as reducing carbon 

footprints and energy efficiency. Companies must also establish clear policies and procedures to 

ensure that all aspects of their operations are in line with ethical principles. This includes 

developing a code of ethics that governs business behavior and decisions, as well as training 

employees to understand and adhere to these principles. With strong policies and procedures in 

place, companies can maintain operational integrity and ensure that any technological innovations 

they adopt do not conflict with their ethical values. 

In addition, companies need to communicate openly with stakeholders about the steps they 

are taking to ensure that their operations remain sustainable and ethical. Transparency in reporting 

and communication regarding the implementation of technology and its impact on the company’s 

sustainability helps build trust and credibility in the eyes of the public. Through this openness, 

companies can demonstrate their commitment to social responsibility and ethics, and strengthen 

relationships with customers, business partners, and the wider community. Finally, to ensure that 

operations remain sustainable and in line with ethical principles, companies must continually 

evaluate and adapt their strategies as technology advances and the business environment changes. 

The process of continuous evaluation and improvement helps companies stay on track in 

integrating technology with ethical practices, and addressing new challenges that may arise. In this 

way, companies can not only adapt to change but also ensure that they operate in a responsible and 

sustainable manner in the digital age.  

In this context, sharia management emerges as an alternative approach that offers solutions 

based on ethical principles and social responsibility. Sharia principles, which include fairness, 

transparency, and social responsibility, can help companies create management strategies that not 

only meet market demands but also strengthen their reputation and long-term sustainability. Sharia 

principles, which include fairness, transparency, and social responsibility, play a vital role in 

developing management strategies that not only meet market demands but also support the long-

term sustainability of the company. The principle of fairness ensures that all stakeholders, 

including employees, customers, and business partners, are treated fairly and equally. In practice, 

this means that companies must implement policies that provide equal opportunities to all 

employees, ensure that business decisions are unbiased, and ensure fair treatment in transactions 

with customers and suppliers. By implementing fairness, companies not only increase stakeholder 

satisfaction and loyalty but also strengthen their reputation as ethical and trustworthy entities. 

Transparency is another Sharia principle that supports the creation of effective 

management strategies. In this context, transparency refers to the disclosure of information about a 

company’s operations, including financial statements, policies, and decision-making processes. By 

providing stakeholders with clear and open access to how the company operates, companies can 

reduce the risk of suspicion or distrust. This transparency also allows companies to quickly identify 

and fix problems, and demonstrates a commitment to accountability and integrity. In the long term, 

this approach helps build trust and a company’s reputation in an increasingly connected and 

informed marketplace. Social responsibility is the third principle that supports a sustainable 

management strategy. This principle encourages companies to focus not only on financial returns 

but also on the social and environmental impacts of their business activities. Companies that 

practice social responsibility often engage in initiatives such as CSR programs, environmental 

conservation, and support for local communities.  
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These initiatives demonstrate that the company cares about the welfare of society and the 

environment, which can improve the company’s image in the eyes of the public and stakeholders. 

Strong social responsibility also helps companies address global challenges, such as climate change 

and social inequality, which are increasingly relevant in modern business strategies. Integrating 

sharia principles into management strategies also supports long-term sustainability by creating 

value beyond just financial gain. The principles of fairness, transparency, and social responsibility 

help companies build stronger and more lasting relationships with stakeholders. These good 

relationships are not only beneficial in terms of reputation but also in terms of the sustainability of 

the company’s operations and growth. Companies that are able to manage and utilize these 

principles effectively will have a significant competitive advantage in facing market changes and 

customer demands. Finally, the application of sharia principles into management strategies creates 

a solid foundation for long-term sustainability. By prioritizing fairness, transparency, and social 

responsibility, companies not only meet current market demands but also prepare themselves for 

future challenges. These principles help companies develop ethical and sustainable practices, which 

ultimately support long-term growth and success.  

As a result, companies are able to not only achieve their business goals but also contribute 

positively to society and the environment, strengthening their position as responsible and 

sustainable industry leaders. Several studies have shown that companies that integrate sharia 

principles into their management are able to increase stakeholder trust and improve operational 

efficiency. However, the lack of in-depth research on the role of sharia management in the context 

of the digital economy indicates a knowledge gap that needs to be filled. In particular, how sharia 

principles can be adapted and applied in management strategies in this fast-paced digital era still 

needs to be explored further. Therefore, this study aims to explore the role of sharia management in 

improving corporate sustainability in the digital economy era. By understanding how sharia 

principles can be applied in a digital context, this study is expected to provide valuable insights for 

companies seeking to integrate sharia values into their strategies, as well as contribute to the 

literature on sharia management and corporate sustainability in the modern era. 

 

METHOD 

This study uses a qualitative approach with the aim of exploring the role of sharia 

management in improving corporate sustainability in the digital economy era. This method was 

chosen because it allows for in-depth exploration and contextual understanding of how sharia 

principles are applied in management practices and their impact on corporate sustainability. The 

research design applied is a case study, which allows researchers to examine how sharia 

management is applied in various different companies in the context of the digital economy. The 

selection of case studies aims to identify patterns, challenges, and opportunities associated with the 

implementation of sharia principles in a digital and dynamic business environment. 

Data sources in this study consist of in-depth interviews, direct observation, and document 

analysis. Interviews were conducted with managers, practitioners, and stakeholders in companies 

that have implemented sharia management. Direct observation was conducted to understand 

managerial practices and daily interactions that integrate sharia principles. In addition, document 

analysis such as annual reports, company policies, and sustainability reports were used to collect 

additional data on the implementation and impact of sharia management. 

Data Collection Procedure begins with the selection of relevant and representative 

companies from different sectors that have implemented sharia principles in their management. 

Interviews were conducted using a semi-structured interview guide to ensure that all important 

aspects were covered, while still allowing respondents to explain their experiences and views in 

depth. Observations and document analysis were conducted simultaneously to obtain 

comprehensive data and triangulate data. Data analysis was conducted using thematic analysis 

techniques to identify themes and patterns that emerged from interview, observation, and document 

data. This process involved coding data, identifying key themes, and interpreting results to explain 

how sharia management affects corporate sustainability in the digital era. Findings from the data 

analysis were then linked to relevant theories and literature to provide a broader understanding of 

the role of sharia management in the context studied. 
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RESULTS AND DISCUSSION 

This study identified several key findings related to the role of sharia management in 

improving corporate sustainability in the digital economy era. The application of the principle of 

justice in sharia management plays an important role in strengthening the reputation of the 

company. This principle emphasizes fair treatment of all stakeholders, including employees, 

customers, suppliers, and communities. Companies that implement justice in their business and 

operational decisions demonstrate a commitment to ethics and morality, which helps build trust 

among consumers and business partners. The existence of fair and transparent policies in salaries, 

promotions, and employee treatment not only increases employee satisfaction but also creates a 

positive image that supports the company's reputation in the market. The principle of transparency 

also plays a major role in building a company's reputation. In sharia management, transparency 

refers to the openness of information and honest communication regarding the company's 

operations and finances.  

By providing clear financial reports and easy access to relevant information, the company 

demonstrates its integrity to stakeholders. This transparency minimizes the risk of suspicion or 

accusations of fraud, and strengthens public trust. Companies that are known for their openness 

tend to attract more customers and partners who value ethics and accountability. Corporate social 

responsibility (CSR) is another sharia principle that contributes significantly to a company's 

reputation. This principle encourages companies to focus not only on financial gains but also on the 

social and environmental impacts of their business activities. By engaging in social projects, such 

as education, health, and environmental preservation, companies can demonstrate their 

commitment to the welfare of society. Consistent and authentic CSR initiatives enhance the 

company's image as a responsible entity that cares about the public welfare, which in turn 

strengthens the company's reputation. The implementation of sharia principles in the digital context 

also plays an important role in the company's reputation. In this information age, good and bad 

news spreads quickly through social media and digital platforms.  

Companies that implement sharia principles effectively can utilize digital media to promote 

their values and share best practices in management. This not only strengthens the company's 

reputation in the eyes of the public but also allows companies to build positive relationships with 

their digital audiences, increase brand awareness, and build customer loyalty. Finally, the 

application of sharia principles in company management results in a solid and positive reputation in 

the market. Companies that are consistent in implementing fairness, transparency, and social 

responsibility are able to build a strong and trusted image in the eyes of consumers, business 

partners, and the community. This good reputation not only impacts the company's relationship 

with stakeholders but also provides a valuable competitive advantage in an increasingly 

competitive and digitally connected business environment. Companies that implement these 

principles consistently show improvements in public perception and stakeholder trust, which in 

turn strengthens business relationships and expands their market network. 

Sharia principles also contribute to the operational efficiency of a company. Studies show 

that companies that implement sharia management tend to have more structured and organized 

processes, reduce waste, and increase productivity. The implementation of a transparent and 

accountable system is a crucial element in effective resource management. A transparent system 

ensures that all processes and decisions within the organization are accessible and understandable 

to all stakeholders. This includes providing clear information about the allocation and use of 

resources, both financial and non-financial. When information is openly available, companies can 

reduce the possibility of waste or misuse of resources, as all activities are closely monitored. This 

transparency also allows for better monitoring of budget and resource use, which contributes to 

operational efficiency.  

Furthermore, accountability in the management system strengthens internal control and 

ensures that all actions are accountable. With a clear accountability mechanism, each individual or 

department within the organization is held accountable for their decisions and actions. This creates 

an incentive for employees to work with integrity and in accordance with company policies. 

Accountability also ensures that errors or irregularities in resource management can be identified 

and corrected quickly. Implementing a robust accountability system helps companies maintain 
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compliance with ethical and operational standards, which supports long-term sustainability. In the 

context of operational management, a transparent and accountable system enables companies to 

improve process efficiency. By openly monitoring and analyzing operational data, companies can 

identify areas for improvement and implement more effective solutions. The system also facilitates 

better communication between different parts of the organization, allowing for better coordination 

and more informed decision-making. The operational efficiencies achieved through this system not 

only reduce costs but also increase productivity, which supports the company’s sustainability goals. 

In addition, the implementation of transparent and accountable systems contributes to 

strengthening relationships with stakeholders. Stakeholders, including investors, customers, and 

business partners, are more likely to support companies that can demonstrate their commitment to 

the principles of transparency and accountability. Trust built through open and accountable 

practices enhances a company’s reputation and attracts more stakeholders who want to participate 

in the company’s growth. Strong relationships with stakeholders support the company’s long-term 

stability and growth. Finally, transparent and accountable systems play a key role in supporting the 

company’s long-term sustainability. By managing resources and operations more effectively, 

companies can minimize risks and increase their competitiveness. Consistently implemented 

transparency and accountability practices ensure that companies remain adaptive to changes in the 

business and technological environment. This not only supports the achievement of long-term goals 

but also ensures that companies can survive and thrive in an increasingly competitive and complex 

market. Companies that implement sharia principles can be more adaptive to changes in technology 

and the market. Sharia principles encourage companies to innovate while adhering to ethical 

values. The study found that companies with strong sharia management have a better ability to 

efficiently integrate new technologies and overcome challenges arising in the digital era, which 

supports their competitiveness. 

The results of the study showed that sharia management has a significant positive impact 

on corporate culture. Sharia principles such as fairness, integrity, and social responsibility influence 

the way companies build and maintain work culture. Companies that implement these principles 

tend to develop a more inclusive and ethical work environment, where moral and social values are 

applied in every aspect of operations. A corporate culture formed by sharia management creates a 

harmonious work atmosphere, which supports positive interactions between employees and 

enhances a sense of togetherness in the workplace. Furthermore, sharia management contributes to 

increasing employee motivation through the implementation of the principles of fairness and 

transparency. Employees who feel they are treated fairly and have clear access to company 

information and policies tend to feel more appreciated and motivated to give their best 

contribution. With fair policies in terms of salary, promotion, and performance appraisal, 

employees feel that they have equal opportunities to grow and succeed in the organization. This not 

only increases individual motivation but also encourages a productive work culture. 

The principle of social responsibility in sharia management also influences employee 

motivation. When companies engage in real social and sustainability initiatives, employees feel 

proud to be part of an organization that has a positive impact on society and the environment. This 

sense of pride can increase job satisfaction and commitment to the company. Employees who see 

that their company is committed to social responsibility are more likely to be actively involved in 

the company's efforts and become positive brand ambassadors. In addition, sharia management 

creates a more ethical and transparent work environment, which supports the personal and 

professional development of employees. By providing training and development based on sharia 

values, companies help employees to improve their skills and knowledge in a context that is in 

accordance with ethics and moral principles. This development not only benefits employees' 

careers but also strengthens their connection to the company's mission and vision. 

Finally, a corporate culture driven by sharia principles helps in creating a more harmonious 

and productive work environment. When ethical values are integrated into day-to-day management, 

it creates a sense of trust and cooperation among employees. High employee motivation, resulting 

from a positive and fair work culture, contributes to improving the overall performance of the 

organization. Thus, sharia management not only affects the internal aspects of the company but 

also supports the achievement of strategic goals and long-term sustainability. Sharia principles 

applied in the work environment create a more ethical and inclusive work atmosphere, which 
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contributes to employee satisfaction and engagement. This results in increased employee 

productivity and loyalty, which are essential for corporate sustainability. The study revealed that 

companies that implement sharia management tend to be more successful in fulfilling their social 

responsibilities. Sharia-driven initiatives, such as corporate social responsibility (CSR) programs 

and environmental sustainability projects, enhance the company's image and have a positive impact 

on the community and the environment. This not only supports corporate sustainability but also 

strengthens relationships with the community and customers. 

 

CONCLUSION 

This study concludes that sharia management plays a significant role in enhancing 

corporate sustainability in the digital economy era. The application of sharia principles, such as 

fairness, transparency, and social responsibility, has been shown to provide strategic advantages in 

terms of corporate reputation and stakeholder relations. Companies that consistently implement 

these principles not only strengthen their image but also gain greater trust and support from 

customers and business partners. In addition, sharia principles have been shown to improve 

operational efficiency. Systems adopted based on sharia principles help in better resource 

management, reducing waste, and increasing productivity.  

This allows companies to optimize processes and reduce operational costs, which supports 

long-term sustainability and competitiveness in an increasingly digital and competitive market. The 

study also shows that companies with effective sharia management are more adaptive to 

technological changes and market dynamics. Sharia principles encourage innovation that is in line 

with ethical values, enabling companies to better face digital challenges and implement new 

technologies efficiently. This adaptation contributes to the competitiveness of companies and their 

ability to survive and thrive in the digital economy era. In addition to the impact on efficiency and 

adaptation, the implementation of sharia management also contributes to corporate culture and 

employee motivation. A sharia-based work environment creates a more ethical and inclusive 

atmosphere, increasing employee satisfaction and engagement.  

This has a positive impact on employee productivity and loyalty, which are essential 

elements in achieving corporate sustainability. Finally, sharia management plays a significant role 

in corporate social responsibility. Initiatives undertaken based on sharia principles, such as CSR 

programs and sustainability projects, not only improve a company’s image but also have a positive 

impact on society and the environment. By fulfilling their social responsibilities, companies can 

strengthen their relationships with their communities and customers, and support their long-term 

sustainability. 

 

 

REFERENCES 

Ahmad, U. S., Nawab, S., & Shafi, K. (2021). The role of Islamic work ethics in spiritual 

leadership and inclusion practices relationship during COVID-19. The Journal of Asian 

Finance, Economics and Business, 8(3), 943–952. 

Alfarisi, M. S., & Kumala, D. (2021). Manajemen Pengelolaan dan Pemberdayaan Tanah Wakaf di 

Kecamatan Kemuning Kota Palembang. I-ECONOMICS: A Research Journal on Islamic 

Economics, 7(1), 63-73. 

Alawiyah, I. L. (2023). Analisis Komparatif Terkait Nilai-Nilai Etika Bisnis dalam Berbagai 

Perspektif Lintas Agama di Indonesia. Jurnal Hukum Ekonomi Syariah, 7(02), 76–88. 

Apsari, N. C., Mulyana, N., & others. (2018). Penyandang Disabilitas dalam Dunia Kerja. Focus: 

Jurnal Pekerjaan Sosial, 1(3), 234–244. 

Arifin, N. (2013). Manajemen Sumberdaya Manusia: Teori Dan Kasus. unisnu press. 

Branine, M., & Pollard, D. (2010). Human resource management with Islamic management 

principles: A dialectic for a reverse diffusion in management. Personnel Review, 39(6), 

712–727. 

Bryer, A. (2020). Making organizations more inclusive: The work of belonging. Organization 

Studies, 41(5), 641–660. 

E. Rupp, D. (2011). An employee-centered model of organizational justice and social 



 

 

129         IJSBM e-ISSN: 2828-5891 

 

The Role of Sharia Management in Promoting Corporate  (Albert Yansen, et al) 

responsibility. Organizational Psychology Review, 1(1), 72–94. 

El Hasan, S. S., & Al Farisi, M. S. (2022). Determinant Factors of Intention to Pay Zakat, Infaq and 

Shadaqah in Dompet Peduli Umat Daarut Tauhid. International Journal of Sharia Business 

Management, 1(2), 48-55. 

El Hasan, S. S., Usman, H. M., & Maulana, N. I. (2022). The Effect of Kaizen Culture On 

Empolyee Performance in The Service Department at PT Megatama Mandiri Bekasi. 

International Journal of Sharia Business Management, 1(1), 1–8. 

Elamin, A. M., & Tlaiss, H. A. (2015). Exploring the relationship between organizational 

citizenship behavior and organizational justice in the Islamic Saudi Arabian context. 

Employee Relations, 37(1), 2–29. 

Panggiarti, E. K., & Al Farisi, M. S. (2022). Analisis Mudharabah Deposit pada Perbankan 

Syariah: Metode VAR. In Prosiding Seminar Nasional & Call For Paper Fakultas Ekonomi 

(Vol. 1, pp. 335-349). 

Parris, D. L., Dapko, J. L., Arnold, R. W., & Arnold, D. (2016). Exploring transparency: a new 

framework for responsible business management. Management Decision, 54(1), 222–247. 

Perdana, A. (2019). Generasi Milenial dan Strategi Pengelolaan SDM Era Digital. Jurnal Studi 

Pemuda, 8(1), 75–80. 

Ponomarenko, A. (2016). Organizational Integrity: A Strategic Model for Leadership. 

Pržulj, Ž., & Vještica, O. S. (2017). The impact of training/education on business results and 

employee satisfaction. European Journal of Economics and Business Studies, 3(3), 126–

135. 

Prihatini, A., Al Farisi, M. S., & Ferdinand, N. (2023). The effect of halal label and product quality 

of purchase decisions halal cosmetic product MS Glow. International Journal of Sharia 

Business Management, 2(2), 89-95. 

Radityananto, A. W., Jauhari, A. K., & Riyanto, S. (2021). Analysis of The Effect Of Employee 

Compensation and Employee Career Development on Employee Performance at The 

Regional General Hospital of Ciamis District. Pasundan Social Science Development, 2(1), 

45–53. 

Ramdhan, M. (2021). Metode Penelitian. Cipta Media Nusantara. 

Setiawan, R. I. (2016). Pengembangan sumber daya manusia di bidang pariwisata: perspektif 

potensi wisata daerah berkembang. Jurnal Penelitian Manajemen Terapan (PENATARAN), 

1(1), 23–35. 

Steiner, S., Cropley, M., Simonds, L., & Heron, R. (2020). Reasons for staying with your 

employer: Identifying the key organizational predictors of employee retention within a 

global energy business. Journal of Occupational and Environmental Medicine, 62(4), 289–

295. 

Supriatal, S. (2023). Implementation of Human Resources Quality Management System at PT. 

Cosmo Makmur Indonesia. International Journal of Sharia Business Management, 2(1), 

1–8. 

Toumi, S., & Su, Z. (2023). Islamic values and human resources management: A qualitative study 

of grocery stores in the Quebec province. International Journal of Cross Cultural 

Management, 23(1), 79–112. 

Utaminingsih, A. (2014). Perilaku Organisasi: Kajian Teoritik & Empirik Terhadap Budaya 

Organisasi, Gaya Kepemimpinan, Kepercayaan dan Komitmen. Universitas Brawijaya 

Press. 

Walters, D., Johnstone, R., Frick, K., Quinlan, M., Baril-Gingras, G., & Thébaud-Mony, A. (2011). 

Regulating workplace risks: a comparative study of inspection regimes in times of change. 

Edward Elgar Publishing. 

Was’an, G. H., Kumala, D., Al Farisi, M. S., & Waskito, M. (2023). Manajemen Zakat dan Wakaf. 

PT. Sonpedia Publishing Indonesia. 

Yulianti, H., Sa’diah, H., & others. (2023). Manajemen Sumber Daya Manusia Islam: Sejarah, 

Nilai Dan Tantangan. Islamic Education, 1(4), 312–323. 

 

 


